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Idejna rješenja izrauju se za najzahtjevnije klijente koji žele unikatan 

i nadasve funkcionalan izložbeni prostor, projektiran tako da naglašava 

posve odreenu vrstu izložaka. Svi parametri dogovaraju se s klijentom 

kako bi što bolje izlošci bili prezentirani, a time se direktno utjeËe na ci-

jenu projekta i izvedbu izložbenog prostora. Ovakve izvedbe kombiniraju 

se sa svim zamislivim vrstama podova, podesta, ograda, nadvoja, stropova, 

svijetleÊih površina, rotirajuÊih elemenata.

Ideas and solutions are created for most demanding customers that seek 

for a unique and functional exhibition and promotion. All parameters are in 

compliance with the customer’s core business and the products that need 

to be presented in the best manner. The costs are also variable and the 

projects are done in the way to be displayed in different types of events - 

therefore, each project contains several modules, depending on the upcom-

ing event. The interior solutions that Interplanprojekt offers are adjusted 

to specific conditions and consisted from small presentation stands to 

complete apartment and offiice interiors.  

AKTIVPLAN3D d.o.o.   

poduzeÊe za dizajn i opremu interijera posluje od 1995. godine i aktivno 

sudjeluje u projektiranju i izvoenju svake sajamske priredbe u zemlji i 

inozemstvu. S obzirom na želje naših klijenata, sajamske štandove izvodi-

mo od standardiziranih alumijskih elemenata ili stolarski izvedene uni-

katne projekte koje izvodimo iz prešane iverice (gletane i bojane po želji). 

Da bi usluga bila potpuna, organiziramo grafiiËku pripremu i kompjuter-

sko izrezivanje logotipova, a prema potrebi i tisak velikih formata, bilo na 

svijetleÊe plexy stijene ili na platnu. Takoer osiguravamo ukrašavanje i 

najam zelenila (niski travnjaci, lonËanice, biljke do 3 m visine...)

AKTIVPLAN3D d.o.o.   

Company specialized for designing and configuring interiors has been in 

business since 1995. The company is actively participating in planning, 

designing and performing ehxibition stands on all event types, in the 

country and abroad. In order to completely satisfy the needs and spec-

ifications received from our Customers, exibitions stands are created 

from all types of contructive elements and materials. The projects are 

unique, as well as the results in interior solutions. To fully meet the 

customers needs, we also offer graphic design, digital print and printing 

in big formats, on all types of surfaces. Besides that, we are specialized 

in analyzing customer’s branding standards and respecting them in our 

configurations, but at the same offering a new view of well known brand-

ing. Our solutions are done in complience with both customer’s whishes 

and environment specifiications.



Promotional stand designed for Roche, based on the company profile 

and business requirements. Construction elements are melamine faced 

chipboards, iveral boxes and capacity construction. Each stand segment 

has wheels so it could be moved in space. Under transparent plexy glass 

are lightening boxes implemented in blue colour, which is the branding 

colour of the clients’s company. Under the floor there are blue fluo 

tubes implemented, so the stand gives an outstanding impression. The 

dimensions of the stand are variable so it can be put up in all types of 

space. The graphics are also variable and could be changed based on cli-

ent’s requirements, with low costs.

Promotivni štand dizajniran za Roche, na temelju profiila tvrtke i pro-

jekta izraenog prema željama klijenta. Štand se sastoji od iverala, kon-

strukcije, podesta i plexy stakla. Svaki segment štanda ima ugraene ko-

taËiÊe kako bi se mogao lakše pomicati unutar prostora. Unutar prozirnog 

plexy-a nalaze se plava fluo svjetla, kao i ispod podesta plave fluo cijevi, 

a plava je osnovna boja tvrtke klijenta. Time je postignut besprijekoran 

prvi dojam. Dimenzije su varijabilne pa se štand može montirati u razliËi-

tim vrstama prostora. Grafiike su takoer varijabilne i mogu se mijenjati 

prema želji klijenta uz niske troškove.

Roche



Promotivni štand dizajniran sa svrhom da se prilagoava razliËitim tipo-

vima dogaanja, s niskim troškovima promjena dimenzija i grafiika. Sastoji 

se od polukružnog podesta, bijelog sjajnog iverala, kantiran plavom tra-

kom i s ugraenim plavim fluo svjetlima. Takoer su implementirane kutije 

od iverala i svijetleÊe plave plexy okomice koje povezuju Ëetiri zasebna 

panoa. Uz štand implementirani su click light panoi sa nosaËima i stalci za 

materijale, obogaÊeni plavim svjetlom. Info pult na podestu, masivnog i 

polukružnog oblika, zauzima zavidni dio prostora i na njega je implemen-

tiran veliki logotip klijenta. U pozadini štanda nalaze se kutije spremišta 

za odlaganje promotivnih materijala, što je moguÊe i u samom info pultu. 

Ovisno o tipu dogaaja, moguÊe je kreirati ukupno Ëetiri razliËita modula.

The promotional stand designed with the main object to be adaptable 

to several event types, generating low costs in changing dimensions or 

graphics. It contains a semicircled flloor with lightening fluo tubes, 

fluo tubes for lightening verticals that connect up to four displays in 

the back, blue plexy glass bended according to the project, iveral boxes 

and melamine faced chipboards. Also, pedastals for promotional mate-

rials and klick light displays are also designed and enriched with blue 

lights. On the main front, a large radiant information counter wit com-

pany logo is placed. On the back, there are boxes for storage, as well as 

in the counter on the front. Depending on the event type, it is possible to 

create up to four different modules.

Roche



Izložbeni prostor tvrtke Bigraf na sajmu Intergrafika 2006. sastoji se od 

podne obloge i tepisona u boji brandinga tvrtke. PloËe iverala kantirane 

su u crvenoj boji i položene na nosivu podkonstrukciju od graevinskih 

greda. U skladišnom prostoru nalaze se police, hladnjak i prostor za 

odmor izlagaËa. ViseÊi strop s ugraenim stropnim rasvjetnim tijelima 

povezuje prostor za odmor i reklamni totem unutar kojeg je rastegnuto 

MASH platno sa logotipima klijenta.

The exhibition stand for the client Bigraf on the exhibition Intergraphics 

2008. is build up on a carpet flloor coating in the company’s branding 

colour. The iveral panels are round up with red glaze and put up on the 

bearer construction made from construction cross bars. In the storage 

space there are shelves for promotional materials, refrigerator and a 

corner for the client’s time out. Wire ceiling with lights implemented is 

connecting all other elements of the stand. The main point is a massive 

promotional lightning totem with a mash fabric inside the construction, 

displaying the logos of the company. 

Projekt je izveden od ploËa iverice koje je bilo potrebno gletati i bojati. 

Podest u prostoru za razgovor visok je 50cm i ograen djelomiËno zidom 

i zaštitnom ogradom. Takoer, stropna konstrukcija s ugraenim rasv-

jetnim tijelima nadvija se iznad cijelog prostora kako bi se dobio dojam 

zaštiËenosti od vanjskog dijela štanda.

The project is based on iveral boards that needed to be refiigured and 

painted. The footage is 50 cm high and therefore surrounded by an en-

closure to ensure the safety of clients, but also to be abstracted from 

the other elements. Wall is combined with fencing. The ceiling construc-

tion is alighted with refllectors. It is dominating over the whole stand 

and ensures the fetching overall impression. Furthermore, the ceiling 

generates the feeling of severeness from the outer parts of the space. 

Bigraf

Istobal



Podest visine 15 cm osigurava nesmetano polaganje strujne instalacije 

za sve potrebne izložbene pultove i vitrine koje se nalaze centralnu na 

štandu, u dijelu predvienom za razgovor podest visine 15 cm takoer 

obložen tepihom i zaštiÊen ogradom. Prostor za skladište visine 5m obru-

bljen plavom konzolnom konstrukcijom s ugradbenim rasvjetnim tijelima 

seže u vidu nadvoja preko prostora za razgovor na prednji kosi totem, 

na kojem je montiran plasma monitor. 

The pedestal enables invisible electrical installations to be implemented, 

so the project for Nautics show 2007 is, as all other, designed to sat-

isfy specific Customer’s needs. The main point is to achieve the simplicity 

of the space so the products could be emphasized and impressive. Accept 

the central space, there is an offiice protected from noise in behind. On 

the front, there is a post with a plasma monitor. The storage space is sur-

rounded with blue consoles and illuminated. In this solution, all must 

be about the customer’s product, so the exhibition space must be modest, 

but at the same time outstanding. 

Podest visine 15 cm osigurava nesmetano polaganje strujne instalacije 

za sve potrebne izložbene pultove i vitrine koje se nalaze centralnu na 

štandu. Prostor za razgovor je pregraen dvoslojnim zidom i zaštiÊen 

od buke kaljenim staklom. Vitrine za izloške „utopljene„ u zid izvedene 

su u drugoj boji kako bi se što više izlošci istaknuli. Veliki prostor za 

grafiku visine 2,5m i širine 7 m u crnoj boji pridonosi uoËavanju štanda 

iz velike daljine. Takoer je tu i dio stropne konstrukcije iznad u laza u 

prostor za razgovor sa ugradbenim svjetleÊim tjelima.

Company Garmin represents navigation equipment, so besides the best in-

terior solution, the accent is on exposing the appliances and generat-

ing interest from visitors. The stand is prepared for Croatian auto show 

2008.  The upper floor enables implementing safe electrical installa-

tions for all information counters where appliances are placed. Also, 

electricity is implemented in the showcases made to be visible to visitors, 

but to ensure the safety of client’s goods. The offiice within the stand is 

based with double walls and sheltered from noise with tempered glass, 

so the potential buyers can receive all required information and not be 

interrupted. To set off the appliances and abstract them from the con-

struction, the storage boxes are made in different colour. The roof con-

tains lightning elements. Massive black background for placing clients’ 

logos gives an outstanding impression of the whole space.

Garmin



Koncepcija je u ovom projektu vrlo sliËna prošlogodišnjem, te sadrži 

gotovo sve elemente koji su upotrebljeni u prošlom projektu, kao i neke 

nove. Za prezentaciju veÊeg djela ureaja izvedeni su elipsoidni svijetleÊi 

pultevi koji u sebi ostavljaju dovoljno prostora za elektriËnu instalaci-

ju napajanja svakog izloženog ureaja.

Garmin With this exhibition stand two goals had to be achieved - the simplicity of 

space in order to emphasize the exposed appliances, but also to generate 

low costs for the client. Therefore, the construction is very similar to 

the one already created for the same client. Also, some elements are re-

peated so the existing project has just been updated, including some new 

elements. For the presentation of appliances, ellipse illuminating stands 

are implemented among space. Inside their construction there is electri-

cal power supply for every appliance that is exhibited.



Kroz ovaj projekt provlaËi se ideja krugova u skladu sa marketinškim 

porukama klijenta, tako da je i na reklamnon dijelu zida izvedena grafika 

u krugovima. Isto tako je i s podom u koji je umetnut krug žutog tepiha, 

a na Ëijem vanjskom obodu dolazi poluzskrivljeni info pult. Na vanjskom 

dijelu štanda postavljeni su svijetleÊi kubusi s reklammnim porukama.

The project is designed according to the main branding of the customer, 

so not just the graphics, but also the constructive elements, are builtw 

following the idea of a circle. The purpose is to remind the visitors of the 

brand within all visible dimensions of the space. The graphics are also 

emphasizing circles. The floor is made of a circled yellow carpet with a 

bended counter. On the outer part of the stand the lightning boxes with 

promotional messages are displayed, in order to attract a greater num-

ber of visitors to the stand. This is another example how the project so-

lutions adapt to the nature of clients core business. 

Lidl

U ovom se izložbenom prostoru pojavila kockasta forma koja se prov-

laËi kroz sve elemente štanda. Jedan kubus je  izveden kao prostor za 

razgovor, a drugi kao skladište s ukomponiranim vanjskim prodajnim pul-

tom i policama. Reklamna krila dodatno naglašavaju reklamno platno 

koje je umontirano rešetkama unutar nosivog okvira. Ovdje je nagla-

sak na prostoru i na privlaËenju šire mase posjetitelja, pa je prostor 

prilagoen tome cilju. 

For this client, the preference was to use a cubical construction as a 

base for the exhibit. Therefore, cubes are incorporated in all elements 

of the booth. One massive cube is framed to be a communication room, and 

the other is a storage. At the storage front, there is a sales counter 

so the client has all products next to the main contact point. Designed 

forwards are emphasizing the promotional banner implemented through 

grids into the construction. Here, the accent is on open space and at-

tracting the general public, so the project is adjusted fully to the cus-

tomer’s sales goals.

Pedigree



Promotivni štand na sajmu optike u PoreËu 2007. jedne od vodeÊih tvrtki 

na tržištu optiËkih instrumenata i leÊa, Essilor. Na podnoj oblozi položen 

je tepih Exporips, a u dijelu predvienom za razgovor podest visine 15 

cm takoer obložen tepihom i zaštiÊen ogradom. Glavna stijena izraena 

od ploËa iverala u bijeloj boji s plavim ABS kantom, kako bi se naglasila 

struktura zida, koji je lagano povijen u radijus. Plexy ploËe s logoti-

pom izlagaËa montirane su na distanci od 5 cm od zida, kako bi se dobio 

efekt sjene prilikom osvjetljenja štanda. Info pultevi izraeni su prema 

zahtjevu klijenta, kako bi se ureajima osiguralo napajanje strujom i 

vodom. 

Essilor

The interior solution for promotion of Essilor 2007., the one of the 

leading companies in the optics and lenses market. On the Exporips car-

pet there is a pedestal 15cm high and shielded, appropriated for conver-

sation with potential clients. As this is the most important part of the 

stand, it was agreed to be on the higher level. The main wall is made of 

blue and white iveral boxes, so the wall structure which is slightly radi-

ant, could be emphasized. The logos of the company are distanced about 

5cm from the wall, so the shadows falling to the wall are achieved while 

the wall is alighted with spotlights. The information counters are on pur-

pose spread up through the entire space and have power an electricity 

supplying, so the client’s appliances are represented in the best possible 

manner.



U trendu projektiranja ploËastih štandova i ovaj izložbeni prostor 

izgraen je na sliËan naËin. Podest, kao i zidovi, izveden je od ploËa ra-

zliËiti boja i drvenih polja prema izboru klijenta. Nadvoj je izveden od 

Octanorm konstrukcije, a na prostornoj rešetki instalirani su metalhalo-

geni reflektori snage 250w.

This promotional stand is designed to follow the trend of using white-

boards and sliced materials. Both the floor and the walls are created 

from panels in different colours and combined with wooden bands, re-

specting the client’s requirements. In order to achieve a contrast, the 

roof is constructed of Octane bars where metal halogen reflectors of 

250w power have been placed to frame the entire area.

Hora



Ovaj štand zamišljen je kao izgled stana, u skladu s ponudom klijenta. 

U jednom dijelu trebalo je izvesti izgled dnevnog boravka, s atraktivno 

aranžiranim velikim stolom za 6 ljudi, a u drugom dijelu kuhinju isve 

pripadajuÊe ureaje. Nadvoj je izveden strukturnom rešetkom na koju 

su instalirani metalhalogeni reflektori kao i jedan rustikalni luster za 

postizanje raznolikosti. Na vanjskom dijelu izvedena je dugaËka klupa 

za sjedenje prekrivena udobnim jastucima, sa brandingom klijenta i poru-

kama za posjetitelje. Naglasak je na udobnosti koju klijent nudi svojim 

potencijalnim kupcima. 

This exhibition stand is actually an apartment, which is the client’s core 

business. In one part of the apartment was a complete living room built, 

with an attractive table for 6 people. In the other part a kitchen with all 

devices and equipment was designed and built up. As this is only a pro-

motion for apartments, a typical exhibition elements also needed to be 

included in the limited space. This was solved partially with a niche with 

combines modern lights and a traditional pendant. This generated the 

diversification of the elements and the whole space. In the front, a long 

bench for the visitors, with branded pillows, is built, all combining the 

comfort, client’s branding and the promotion mix. The main accent is on 

the commodity of the apartment. 

Protectus



Vrlo kompleksan projekt koji obuhvaÊa izvedbu od više vrsta drvenih 

materijala. Sve to je trebalo ukomponirati u zanimljiv dizajn, a takoer 

puno pažnje posvetiti ergonomiji štanda. Pod koji se preljeva u zid, a 

potom u strop, izveden je od specijalnog indijskog drva „bankirai“ koji 

je klijentu ponuen kao novitet da bi ga se istaknulo. U novonastalu 

prednju frontu umetnuta su dva platna za stražnju projekciju reklamnih 

poruka.

A very complex project that includes the usage of several types of wood-

en materials. All wooden elements had to be incorporated into an inter-

esting design, so wood needed to be combined in different styles. Of 

course, the ergonomic construction is the main point. The floor is slight-

ly exceeding into walls and then into the ceiling. It is made of a special 

Indian wood “bankirai” that was offered to the client as an innovative 

material, so the stand would be the most interesting among others in it’s 

surroundings. In the main front there are two canvases for the purpose 

of back projection of logos and messages to visitors.    Roche

I još naših projekata...

And some more of our projects...



I još naših projekata... And some more of our projects...

Garmin



Izrada namještaja Furniture production



Izrada namještaja Furniture production



Izrada namještaja Furniture production



References - Clients:

Roche Pharmaceuticals

Roche Diagnostics

Profectus

Garmin

Henry Loyd

Lidl

Pedigree

Promotehna

Interdent

Vector Design

Hora

Sistemi za pranje Szabo

Ictinus

Abbot

Essilor

Bigraf

Bayer

Pro-Moto

Instrumentaria

Focus Medical

Biovega

TD Elektronika

Lecher

Marina Punat

Marina Kaštela

Moby Optika

Medical Intertrade

ZagrebaËka županija

Kraš

Elgrad

Winterhalter

I još naših projekata...

And some more of our projects...



Zoran MatoËec, dipl.ing.

AKTIV PLAN d.o.o.

Mlinovi 78, 10000 Zagreb Croatia

Mobile: +385 91 2514 377

www.aktivplan3d.hr

e-mail: aktivplan3d@gmail.com


